
Your 
Healdsburg Chamber of Commerce 



Visitor Center 
The Visitors Center is the first stop many travelers make before embarking on their 
Healdsburg journey. It is the center for a plethora of information about Healdsburg 
and surrounding areas. Currently there are 9 volunteers and 2 part-time 
employees. 
 
In 2017 the Visitor Center helped over 5,200 walk-in visitors. 



Way Finding 



Website 

Unique visits to www.healdsburg.com in 2017: 232,000 

http://www.healdsburg.com/


Social Media 
https://www.facebook.com/HealdsburgChamber 
Annual Facebook reach 541,688. 
 

https://www.instagram.com/healdsburgchamber 
Average Monthly Impressions: 5,000 

https://twitter.com/healdsburg 
Annual Tweet Impressions: 144,146 

https://www.pinterest.com/healdsburgcham 
Average Monthly Viewership: 2,000 

https://www.linkedin.com/company/healdsburg-chamber-of-
commerce 

https://plus.google.com/+Healdsburg 
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Healdsburg Hub 



Workshops 

• Business Entities 
• Coffee with the Police 
• Job Hunting 
• Leadership Skills 
• Rights & Responsibilities of 

Commercial Tenants 
• Rights & Responsibilities of 

Residential Landlords 
• Rights & Responsibilities of 

Residential Tenants 
• Website Building 



Monthly Chamber After Hours Mixers 

Save the date for the next mixer at Twisst Boutique (212 Healdsburg Ave.) on 
Wednesday, March 21st, 5:00-7:00 pm.  



Healdsburg Young Professionals & 
Entrepreneurs (HYPE) 

HYPE offers monthly programs and events 
designed to give young leaders the opportunity 
to exchange ideas, grow professionally, make 
life-long contacts and share common interests 
while gaining an insider's view of the regional 
business scene. 
 
Next HYPE mixer is February 22, 5:30 pm, at the 
Healdsburg Museum. 
 
For more information go to 
www.healdsburg.com/membership/hype.  

http://www.healdsburg.com/membership/hype


Ribbon Cutting Ceremonies 



Healdsburg Employee Recognition 
Opportunity (HERO) Card 

Our employees play a big role in our thriving 
economy. The HERO Program is designed to 
both say thank you to our Healdsburg 
employees and to encourage employees to 
familiarize themselves with local businesses. 
 
Check out all the HERO deals at  
www.healdsburg.com/resources/hero.  
 
Get the card! 

http://www.healdsburg.com/resources/hero


Healdsburg Businesses of the Year 

This year the Healdsburg Chamber of 
Commerce brought back the Healdsburg 
Businesses of the Year Awards. This awards 
dinner recognized 13 Healdsburg businesses 
for their business excellence and community 
commitment.  
 
Save the for this year’s dinner! 
July 13, 2018 



Sidewalk Sales 
Sidewalk sales are held in March and August throughout Downtown Healdsburg. 
The Chamber promotes the sales through newspaper advertising, social media, and 
email marketing.   
 
Save the date! March Sidewalk Sale, March 15-18. 



Mike Hauser Algebra Academy 
The Santa Rosa Metro Chamber of Commerce and the Healdsburg Chamber of 
Commerce work together every summer in implementing the Mike Hauser Algebra 
Academy. This progressive course takes students out of the classroom and into the 
work place to demonstrate and apply algebra learned through the program. 



Academic Internship Program 

The Chamber is happy to participate in the 
Healdsburg High School Academic 
Internship Program. Whether it is 
recommending businesses for the program 
or taking on an intern ourselves, this 
program is a great asset to the community. 



Get Downtown Fair 

The Get Downtown Business Showcase & Community Resource Fair is a collaborative 
event with the City of Healdsburg. It takes place annually in the Plaza. The Get Downtown 
Fair originally set for October 12, 2017 was cancelled due to October Wildfires. 
 
Pictured left is 2016 Get Downtown Fair Booth Contest Winner, So Eventful.  



Howl-O-Ween Dog Parade 

All proceeds for this year’s Howl-O-Ween Dog 
Parade went to the Humane Society of 
Sonoma County’s Veterinarian Hospital to 
help in their efforts of healing pets and 
reuniting pets after the October Wildfires. 



Downtown Holiday Party 

This downtown annual event occurs every year the day after Thanksgiving. The 
community is welcomed to enjoy live entertainment, visit Santa , and partake in 
holiday deals and treats.  



Holiday Window Decorating Contest 

2017 marked the first year for the Holiday 
Window Decorating Contest. Over 30 
businesses participated. Thumbprint Cellars 
was winner for 2017. The contest also 
included a social media contest in which the 
winner received a gift card from Café Lucia. 



Dine Around 

For 2017, 15 downtown restaurants participated in the three course 
progressive meal. Dine Around raised $1,500 for the Healdsburg Food 
Pantry Shared Ministries.   



Healdsburg Tourism Improvement 
District (HTID) 

Developed by the Healdsburg Chamber of 
Commerce and the Healdsburg lodging 
properties the Healdsburg Tourism 
Improvement District is a benefit assessment 
district proposed to help fund marketing and 
sales promotion efforts for lodging 
businesses. 





Marketing Research Survey Results 
January 2018 



What category would you use to describe your business? 



How many years have you been in business? 



Which of the following best describes your business relationship 
with the Chamber of Commerce: 



My business is located 



Do(es) the owner(s) of your business live in Healdsburg? 



Concerning your employees, approximately what percentage 
LIVE in 



What do you consider to be your single largest challenge in 
operating your business? 



Assign a percentage to the geographic region your customers 
come from. 



Concerning your customer demographics, please provide the 
percentage for each generation. 



Which of the following do you use to promote your business? 



As a percentage of your annual revenue, how much do you 
spend on advertising and marketing? 



Over the last two years, as a percentage of your annual revenue has 
your advertising and marketing expense increased, decreased or 

remained the same? 



Looking back at 2017, prior to October 1 was your business 
performing 



Looking back to the final three months of 2017 (fourth quarter), 
compared to the same period in 2016 did your business perform 



Thinking about 2017, what do you think had the most adverse 
impact on your business? 



What do you think are the most prevalent challenges facing the 
Healdsburg BUSINESS community? 




